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Over the 24 years that Mike Flynn guided Puget 
Sound Business Journal as its president and publisher, 
it became one of the nation’s most respected local 
business newspapers. The finale for Flynn’s tenure 
guiding PSBJ was having the newspaper named “best,” 
during his final year as publisher, among the 50-plus 
publications owned by American City Business Journals, 
the largest chain of weekly business newspapers in the 
country. 

Prior to joining the Business Journal in 1981, Flynn 
spent 20 years with United Press International, as a 
reporter, bureau manager and eventually as executive in 
charge of business operations in the west, establishing 
media relationships across various states that have 
continued to today.

During his career with PSBJ, Flynn always said he 
was proudest of creating the numerous events, such as 
Women of Influence, Fastest-Growing Private Companies, 
40 Under 40 and Emerging Business awards, which 
came to define the newspaper’s image and its role of 
not merely informing, but being actively involved with 
its readers.That effort has continued in his retirement, 
when he created an event called “Most Admired CEOs” for 
then-client Vistage International, in partnership with San 
Diego Business Journal. The event has been replicated in 
a number or other cities, though Flynn chuckles in noting 
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“I own the domain name.”
Following retirement in 2006, he moved into what he 

refers to as his “entrepreneurial encore” of consulting, 
counseling and advising businesses, business people 
and business organizations, in Washington, Hawaii and 
Southern California. He refers to his role as “building 
business relationships.”

In 2007, Mike received a special award from then-
Governor Christine Gregoire for lifetime contributions to 
economic development in Washington. In 2012 he was 
selected as Washingtonian of the Year and in 2013 he 
was named a laureate of the Puget Sound Business Hall 
of Fame.

For the past almost 11 years, Flynn has written a weekly 
column called Flynn’s Harp, which is emailed to some 
1,700 business leaders and elected officials, mostly in 
Washington State, but some scattered across the west.

An area of particular interest has been enhancing 
rural economic development, including the Washington’s 
wine industry, for which he created an annual publication 
called The Business of Wine. He also has focused on 
creating events that help businesses achieve strategic 
objectives as well as facilitating relations for attracting 
angel and venture investment, and providing introductions 
and counsel to those seeking “post-retirement” careers 
and involvements.

He and his wife, Betsy, have three children, Meagan, 
now an associate justice of the Oregon Supreme Court, 
Michael, a Seattle business executive, and Eileen, a 
housewife in Clark County and the mother to three of 
Mike and Betsy’s eight grandchildren.

In his spare time, Mike competes in the 100-meter 
race in Masters and Senior Games and in recent years 
has competed each October in the World Senior Games 
in St. George, UT, finishing in the top five in his age group 
in four of the past six years.

Jim Carey: A Versatile Designer

Jim Carey grew up in Yakima and learned at a 
very early age that baling hay and working in the hop 
fields was not for him. It also was his motivation for 
attending college. After graduating from Carroll High 
School, he went on to study Advertising, under Ed 
Bannister’s tutelage, at Washington State University. 
Upon graduation in 1978, he quickly was thrown to the 
wolves as an intern with Hillard & Tonkin. Though the 
internship lasted only a brief time, Jim learned lessons 

to that would fuel his determination to succeed in years 
to come. 

In 1979, Jim’s career really began when he met now 
fellow IMMORTAL Steve West, who had just been promoted 
to GM at KISW, owned by Les Smith and Danny Kaye. 
Steve made Jim the marketing and promotions director 
During his seven years there, KISW won many awards, was 
named national radio station of the year and was the first 
rock station ever to top the Seattle radio ratings. Jim also 
freelanced for Kaye Smith Properties, as well as many 
stations across the country. When KISW was sold in 1986, 
he decided to take the plunge, and go out on his own. 

During the initial stages of Carey & Associates, Jim 
was fortunate to work with some incredible companies, 
including Disney and Shamrock Broadcasting, designing 
for their properties throughout the country. Jim also was 
able to merge his love for design and sports by working 
with the late Bob Walsh (also an IMMORTAL), who 
became a great friend and mentor. For Bob, Jim designed 
marketing materials for the 1984 Final Four basketball 
tournament, the 1987 NBA All-Star Game and the initial 
Goodwill Games in Russia and the followup 1990 Goodwill 
Games in Seattle, sponsored by Ted Turner and his Turner 
Broadcasting Company.

In 1992, Jim formed Carey Keller Anderson (CKA), 

bringing together Karen Keller, who had worked in 
agencies across in the Puget Sound, and Mark Anderson, 
a designer, who had been Jim’s intern. CKA worked with 
Microsoft and soon became a MSVP preferred vendor. 
The agency also did work for Expedia in its early years, 
as well as Amazon, when it had only 19 employees. Later 
clients included Microsoft, Chateau Ste. Michelle, Holland 
America, Fred Hutch, The Boys & Girls Clubs, The Moyer 
Foundation, The Auction of Washington Wines, Children’s 
Hospital, and Washington State University, as well as 
Disney and Shamrock. 

Tragedy struck in 2001 when beloved partner and 
friend, Karen Keller, died of cancer. Determined to keep 
her memory alive, Mark and Jim kept CKA running for 
another 13 years, never dropping the Keller from the 
agency name. In 2014, CKA merged with Blankslate 
Creative to form Doubleknot Creative. Dave Blank, 
Melinda Torres, his old partner, Mark Anderson and Jim 
are the partners in the present firm.

Jim and his wife of 34 years, Chris, have two children. 
Daughter Kelsey works for Doubleknot and son Nick is in 
sales with Bellevue-based Smartsheet. A piece of Jim’s 
heart also belongs to the Cougs. He’s actively involved 
as a trustee in the WSU Foundation and Board member 
of Cougs First. 
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